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Esta teleconferéncia possui traducao simultanea. Para acessar, basta clicar no botao Interpretagao
através do icone do globo na parte inferior da tela.

O Release de Resultados e a Apresentacao, versoes portugués e inglés, estao disponiveis para
download no site de RI: ri.magazineluiza.com.br

A apresentacao em inglés também esta disponivel no link enviado no chat.

This conference call has simultaneous translation.
To gain access, please click the Interpretation button on the globe icon at the bottom of the screen.

The Earnings Release and the Presentation, Portuguese and English versions, are available for
download on the Investor Relations website: ri.magazineluiza.com.br
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2026: inicio de um novo ciclo estratégico para o Magalu

Acelerar o crescimento das lojas fisicas para bens
duraveis (core) e também esportes, beleza e games
(core estendido)

» Impulsionar a Fintech, especialmente com a nova licenga
- Consolidar a oferta omnichannel de Ads (Publicidade)
» Escalar a Logistica para terceiros

Ampliar o alcance no online por meio de parcerias - Liderar em servico de nuvem (Cloud) Nacional
com plataformas terceiras

1 Consolidar a lideranga Omnichannel com IA 2 Acelerar a monetizagao com Servigos

Redefinir o posicionamento digital com experiéncia,
curadoria e IA (incluindo Al commerce)




Nesse novo ciclo estratégico, vamos consolidar a nossa lideranga multicanal nas

categorias core (bens duraveis) e core estendido (esportes, hardware e games, beleza)

Lider nas categorias core e core estendido Fontes de diferenciagéo
(o)
B #1

Market share em
categorias core Games (On)

(On+0ff)

~27%

Market share total
(On)

Ampliar presenca fisica para todo o
ecossistema

Magauu

#1

Fragancias (On)

EPOCa

neltshoes

Potencial de aumento da taxa
de conversao do online nas
regioes onde temos lojas

3M

Dos produtos que passam pela
loja sd@o originados do canal
online’

Pedidos mensais

@ aigrome

Fonte: GFK e Segmenta



Consolidagao de mercado em bens duraveis: reducao drastica da oferta no

varejo fisico por concorrentes provoca rapida realocacao da demanda

Lojas Fisicas
: — R$D,2 bi 10%

(3T26) Crescimento (3T26 vs 3T25)

Crescimento Lojas Fisicas do Magalu
(2025 vs 2026)

12%
8%

(Jan-Ago) (Set) (Out)

média mensal de crescimento

Ganho de market share do Magalu: Sem necessidade de abertura de lojas, capex, ou
capital de giro adicional — e com maior giro de estoque, positivo para o caixa



Na vertical de varejo do Magalu vamos concentrar os investimentos e energia

nas categorias de casa e tecnologia - forte em escala e preferéncia do cliente

Casa & Tecnologia

Sua Casa Sua Tecnologia
(seu mundo fisico) (seu mundo digital)

Moveis Telefonia

Utilidades
domeésticas

Telas

Informatica

Eletro

_ Games
Casa & Jardim Eletro-portateis
Tablets
Canl;a, r|:1esa, Ar condicionado e
anho ans
ventilagcao
Decoracdo Wearables
Casa A
Acessorios

Inteligente

Ferramentas

Equip. esportivo Audio




Novas parcerias com plataformas de marketplace: amplia de forma
significativa a audiéncia do nosso 1P, acelerando as vendas com rentabilidade

Novas audiencias N y  Sem exclusividade
adicionais aos 50 milhoes de usuarios = presenca simultanea nas plataformas e
ativos mensais do app do Magalu =" 2 liberdade para integrar novos parceiros

Rentabilidade preservada

- - e i
margem de contribui¢gao superior a das ; A :Entregas feitas pela :\/Iagalog titi
0 0 Ma
vendas realizadas em nossos canais Rl ev:n 0 ? notssa ‘t’,a" EEaECiTIpEtitiva para
proprios via midia paga B = LE estiver.

ltatl Shop AliIExpress | Shopee
|

| e | | Shopee

2016 2022 2024 Jun/2026 Set/2026 Out/2026




E-commerce: retomada do ganho de market share nos canais proprios e inicio

das vendas nos marketplaces aceleram vendas online ao longo do 3T26

E-commerce

—— —
rR$D, 9 bi R$3,5 bi

(3T26)

Parcerias com plataformas de marketplace

(3T26)
Menores custos de midia paga

No Magalu (controladora), as vendas de bens
duraveis acelera ainda mais em outubro:

: , Crescimento Canal 1P Online do Magalu’
2 6 de aumento no crescimento online
p ° p ® em bens durdveis (controladora 1P)

+ 1 5 de aumento de market share online
9 P-P.

nessas categorias em pouco mais
de um més

(Jan—-Ago) (Set)
média mensal de crescimento
1 Receita Bruta no e-commerce (1P) da controladora




Magalog: liderancga absoluta na logistica de itens pesados, com alto nivel de
servigo e custos competitivos

Vantagens Competitivas da Magalog - M a g a L o g Alavancas de crescimento

Escala nacional com alta capilaridade

Expansao junto a
para produtos pesados P J

plataformas de
marketplace

Custo efetivo vs. ~50°/0 ‘ . : Eor— - - parceiras -

média dos FBA/Amazon Prime
Custo de logistica para produtos
concorrentes de grande porte menor que o dos

concorrentes

Escalar as operagoes
da Magalog -

atendidos

- % [~ clientes externos
+4mil 200+ r=— I

Cidades cobertas Centros de Distribuigéo e
Cross Docking

)
i

7))

Alto nivel de servico, ultra rapido

85% 95%

das entregas do 1P em das entregas no
D+2 prazo

Maior densidade -
13 milhdes de pedidos
entregues no 3T26




WhatsApp da Lu: a mais completa experiéncia de compra de Al Commerce no

Whatsapp, da busca ao pagamento

Lu integrada no app

( 15:319 ol T \
|

Rua Joao Carlos Stein, 1110 @

IQ II_ _II iy s

Compreensao de Como uma Pagamento via Pix ou Rastreamento do
busca por contexto, vendedora humana, Cartao de Crédito pedido e suporte pos
audio e imagens. sugere itens 100% dentro do venda no mesmo
contextualizados Whatsapp. fluxo conversacional. |3 v a0
com seu historico de S Grom Rl GmEn WS G

conversas, buscas e
preferéncias

ato Ofertas que vocé vai amar

86 20% 3x 18M +R$180M Ledo em

Satisfagéo do Cliente Clientes voltam a Convers3o do wpp da Conversas desde o GMV LTM no Cannes

(NPS) comprar no Wpp da Lu Lu vs. outros canais langamento WhatsApp da Lu BToT e
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Nova experiéncia do App do Magalu
Funcionalidades de Al com a Lu

Ola, Rafael Rua Bento Goncalves, Sao Paulo @

£ magau Vocé ja pode comprar com o Carné
{ pay Digital MagaluPay

ey T,

Eletro Mbveis Portateis  Utilidades  Celulares

SO HOJE MESMO

QUARTA DE Lo |
CELULARES %ﬁ%m

M

A maior tela em um iPhone,
Fina e dobravel,

2'|X NO CARTAO LuIZA

Fritadeira Air Frye..  Ferro de passar 2 sanduicheira Bru
R$ 505,91 R$ 63,00 RS 68,20

««««««««««

GL da Roupa C
RS 830,00
23 RS 10 OF|




A Magalu Cloud é primeira cloud brasileira com escala global e conta com uma
proposta de valor unica

+2.300ientes Crescimento de 10X
de startups a grandes empresas A receita da Magalu Cloud
. +35% vs 2T26 com clientes externos
®serasa experian desde o inicio de 2025
Magawu -
CLOUD

Langamento do MGC Al Hub: Parceria com a Alibaba

um marketplace de modelos de IA. Cloud para ampliar a oferta

Ja esta reduzmdo custos para mais de IA generativa no Brasil.
de 60 clientes
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do 3T26

Milhoes EBITDA Ajustado

Bilhoes de Receita Bruta (7,9% de margem)
Crescimento nas lojas fisicas Milhoes Resultado Liquido
(9,5% nas mesmas lojas) Ajustado
Margem Bruta Bilhoes Caixa Total

(31,5% no 3T25) (RS0,5 bilhdo Caixa Liquido)



Evolucao da margem EBITDA trimestral: rigorosa disciplina financeira e

operacional refletida na consisténcia das nossas margens

EBITDA ajustado
[% da Receita Liquida; Milhées RS]

Aumento da margem bruta com maior
contribui¢cdo dos servigos financeiros
o,
%
o 7,8% 7,8% 8,0% e
= ety Ganho de market share e rentabilidade
nas lojas fisicas

Controle do SG&A e diluigao de
despesas

Rentabilidade na Luizacred e da
Magalupay

3125 4725 1T25 2726 3T26



Composicao da margem EBITDA ajustada no 3T26

0,5%
0,1% A 0,1% 0,0%
........................... _ e e
0,6%
31,6%
31,5% g
7,9% 7,3% 7,9% 7,9%
) >
24,2% 23,7%
3725 3T26
Margem Bruta Contribuicdo Margem Bruta
de Mercadoria de servigos Total
3T25 Margem SG&A PDD Equivaléncia Outras 3T26

Ajustado Bruta Patrimonial Ajustado



Melhoria no capital de giro e reducao significativa nas

despesas financeiras

Capital de Giro AlSEEEIEEEE Despesa Financeira Liquida Ajustada (vihses r)

+R$0,4 bi
39 \ mcé?i: 15,0% 15,0% 14,9% 14,4% 13,7%
23 23 24
2,0
5,1% 6,2% 6,4%
5,4%
...................................................................................... 5,4%
Set-25 Dez-25 Mar-25 Jun-26 Set-26
Passivos - Ativos operacionais de curto prazo 572 560 572
488 483
Saldo de estoques e fornecedores (silhses RS)
11,5 3T25 4T25 1T26 2T26 3T26
Despesa Financeira Liquida Ajustada %RL

Melhoria no Capital de Giro Despesas financeiras
Reducao dos estoques, do saldo Reducgao da SELIC, do

10,0 10,5 9,7 ;
7,5
! 7'2 7,6 ! 7'0 ! 7'4

Set-25 Dez-25 Mar-25 Jun-26 Set-26

Estoques I Fornecedores I Convénio

de contas a receber e de endividamento e das despesas
fornecedores convénio com antecipacgao de recebiveis




Caixa Total de RS5,7 bilhoes em set/26

Fluxo de Caixa das Operacgoes de R$0,3 bilhdo no 3T26

Fluxo de Caixa Trimestral

(Bilhes RS) Recebiveis Caixa
- T T TS T T s T s EEEEEEET N
1 Fluxo de Caixa das Operagdes influenciado |
1 pela antecipacgédo de R$300 milhGes de 1
\ fornecedores com caixa préprio |
58 0,3
O [ L e
........ | U S,7
0,2 0,1
0,2 ) 0,1
4,0 3,6
1,8 2,0
Caixa Final Fluxo de Caixa Capex e Leasing Captacio Juros Caixa Final
Ajustado das Operagoes Luizacred BNDES Ajustado
set/26

jun/26



Encerramos o 3T26 com uma posicao de caixa total de RS5,7 bilhdes e

um caixa liquido ajustado de RS0,5 bilhao

Caixa e Endividamento (Bilhdes RS)

5,7
0 5 Caixa
Y Liquido
3,6
Divida
Bruta
2,1
Caixa Final Ajustado Caixa liquido ajustado
30/09/2026 30/09/2026
Recebiveis Caixa — Divida Bruta
Caixa Liquido (Bilhdes RS)
0,8
e w 0,8
0,5 )
Caixa Liquido Carteira de Depésitoa  Caixa + Carteira de
Ajustado Crédito Prazo Crédito Liquidos
30/09/2026

30/09/2026

Divida Bruta (Bilhdes RS)

5,9
5,2

4,1

B —

Set/25 Set/26 *Out/26

*Otimizagao da estrutura de capital: pagamento de R$1,0 bilhdo da 102 emissao de
debéntures em outubro

Cronograma da divida (Bilhes RS)

1,7
1,3

1,1 0
0,4

*2026 2027 2028 2029 2030 a 2036



Estrutura regulatoria completa para escalar a oferta de MagaLu pOy

servigos financeiros no Magalu, com rentabilidade.

CONSORCIO

Magalu

LuizacreDp Magosy IF Maggoey Ip

Carteira de cartoes
de crédito 3T26

RS20 bi

(+1,6% vs 3T25)

Carteira CDC
(varejo + SCFI)

R$2,2 bi

(+34% vs 3T25)

Ativos sob Gestao
3T26

R$15,6bi

(+34% vs 3T25)

Conta Digital,
Adquiréncia e
Seguros

Lucro liquido
LTM 3T26

R$559 mi

(+40,2% vs LTM 3T25)

Lucro liquido
LTM 3T26

R$78 mi

(+43,5% vs LTM 3T25)

Lucro Liquido
LTM 3T26

R$86mi

Lucro liquido
LTM 3T26

RS$54mi



Luizacred: taxas de inadimpléncia seguem em patamares historicamente

baixos e expansao na rentabilidade

rR$ 19,981 5,6 mi 14,6% Lucro Liquido

Carteira de Crédito Cartoes de Crédito indice de Basiléia A.’ ustado
[crescimento de 1,5% vs set/25] [set/26] [set/26] [RS mllhées]

Abertura da Carteira (%)

288
8,0% 78
7,3%
‘\. 254
68
2,6%
',\2.,4%
Set-25 Set-26 3726 9M25 9M26

BN NPL1590 HEE NPL>90 [ Cobertura (%) Lucro Ajustado em IFRS



Consolidacao da originacao de crédito, aceleragao na captagao de CDBs

e ganho de eficiéncia financeira

2 , 8 3 8 \ Lucro Liquido Magalupay
R$ 3 Mi Mi [R$ milhGes]
Lucro liquido Carteira de crédito 54

[3T26] bruta
[set/26]

32
17

R 464mi 32% 4

Captacao e CDB indice de basiléia
[em set/26] [SCFl,set/26] 1726 2726 3726 9M26




Magawu

no\\VhatsApp
» domagaiLu

RELACOES COM INVESTIDORES

RI@QMAGAZINELUIZA.COM.BR
MAGAZINELUIZA.COM.BR/RI

As afirmagdes contidas neste documento relacionadas a perspectivas sobre os negécios, projegdes sobre resultados operacionais e financeiros e aquelas relacionadas a perspectivas de crescimento do Magazine Luiza sdo meramente projegdes €, como tais, séo
baseadas exclusivamente nas expectativas da diretoria sobre o futuro dos negécios, Essas expectativas dependem, substancialmente, das aprovagdes e licengas necessarias para homologagao dos projetos, condigdes de mercado, do desempenho da economia

brasileira, do setor e dos mercados internacionais e, portanto, sujeitas a mudangas sem aviso prévio, O presente documento pode incluir dados contabeis e ndo contabeis tais como, operacionais, financeiros pro forma e projegées com base na expectativa da
Administragdo da Companhia, Os dados néo contabeis ndo foram objeto de revisao por parte dos auditores independentes da Companhia.
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Esta teleconferéncia possui traducao simultanea. Para acessar, basta clicar no botao Interpretagao
através do icone do globo na parte inferior da tela.

O Release de Resultados e a Apresentacao, versoes portugués e inglés, estao disponiveis para
download no site de RI: ri.magazineluiza.com.br

A apresentacao em inglés também esta disponivel no link enviado no chat.

This conference call has simultaneous translation.
To gain access, please click the Interpretation button on the globe icon at the bottom of the screen.

The Earnings Release and the Presentation, Portuguese and English versions, are available for
download on the Investor Relations website: ri.magazineluiza.com.br

The presentation in English is also available on the link sent in the chat.
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2026: Entering a new strategic cycle for Magalu

Accelerate Services monetization

Consolidate Al Omnichannel leadership
Z + Boost Fintech, especially with the new license

1 « Accelerate physical store growth for durable goods
(coigistacliaagpentsibeati ansioangi Sxcnded Consolidate the omnichannel Ads (Advertising) offering

core)

Expand online reach through partnerships with 0 SRR

third-party platforms » Lead in National Cloud services
+ Redefine digital positioning with experience, curation,

and Al (including Al commerce)

Magau =Magalog Magawyaos)




In this new strategic cycle, we will consolidate our multichannel leadership in the core

(durable goods) and extended core (sports, hardware and games, beauty) categories

Magauu

netshoes

Source: GFK and Segmenta

Total Market share

Leader in core and extended core categories
o
B #1

Market share in
core categories Games (On)

(On+0ff)

~27% #1

Fragrances (On)

gP0oCca

(On)

3M

Monthly orders

@ aigrome

Sources of differentiation

Expand physical presence for the entire
ecosystem

Potential increase in the online
conversion rate in regions where
we have physical stores

Of the products that pass through
the physical store originate from
the online channel



Market consolidation in durable goods: drastic supply reduction in physical

retail by competitors triggers rapid demand reallocation

Physical Stores
: — R$D.2 bi 10%

(3Q26) Growth (3Q26 vs. 3Q25)

Growth in Magalu's Physical Stores
(2025 vs 2026)

12%
8%

(Jan-Aug) (Sep) (Oct)

average monthly growth

Magalu Market Share Growth: Zero capex, no new store openings, and no incremental
working capital — and higher inventory turnover, positive for cash generation



In Magalu's retail division, we are focusing investments and resources on home

and tech categories, backed by strong scale and customer preference

Home & Technology

Your Home Your Technology
(your digital world)

(your physical world)

Mobile &

Furniture
Telephony

Monitors & TVs

Household
Essentials White Goods IT & Computing
Home & Garden Small Appliances gaimning
Befi,nBe?\tsh & Air Cond_itio_ning & [ ets
Home Decor Ventilation Wearables

Smart Home Accessories

Tools

Sports Equipment Audio




New partnerships with marketplace platforms: significantly expands our 1P
audience, accelerating sales with profitability

New audiences »  No exclusivity

» in addition to the 50 million monthly ‘, simultaneous presence on platforms and
__ A active users of the Magalu app """ freedom to integrate new partners

N
W . @

Profitability preserved e Deliveries made by Magalog
O FY @ contribution margin higher than sales vy £ taking our competitive advantage to wherever
B made in our own channels via paid /" the customer is.
media

Jun/2026 Sep/2026 Oct/2026




E-commerce: resumption of market share gains in proprietary channels and

the start of sales on marketplaces accelerate online sales throughout 3Q26

E-commerce

L | SF
r$5.9 bi R$3.5 bi

(3Q26)

Partnerships with marketplace platforms

(3Q26)

Lower paid media costs

At Magalu (parent company), sales of durable good
accelerate even further in October:

Magalu's 1P Online Channel Growth'

26 p p growth acceleration in online
[ J [

durable goods (parent company 1P)

+ 1 5 of online market share increase
([ ) p [ ] p [ ]

in these categories in just over a
month

(Jan—Aug) (Sep)
average monthly growth
" Gross Revenue in e-commerce (1P) of the parent company



Magalog: Absolute leadership in heavy-item logistics, with high service levels and
competitive costs”

Magalog's Competitive Advantages - M a g a L o g Growth levers

National scale with high capillarity for

Expansion with
heavy items

partner
o s Marketplace
Effective cost vs. ~ ) f E_ , > : - platforms -
competitors 50 /o _ = 1 ) FBA/Amazon Prime

lower logistics cost for large
average items compared to competitors

Scale Magalog's

+4k 200+ = 0 S T

- e NOOETT— served
Cities covered Distribution Centers and ——— —— ——

Cross Docking

High service level, ultra-fast

85% 95%

85% of 1P deliveries in on-time deliveries
D+2

”
i

Greater density -
13 million delivered
orders in 3Q26




Lu's WhatsApp: the most complete Al Commerce shopping experience on

WhatsApp, from search to payment

Lu integrated into the app

86

Customer Satisfaction
(NPS)

20%

of customers return to
shop on Lu's WhatsApp

3x

Lu's WhatsApp conversion

rate vs. other channels

18M

Conversations since

launch

+R$180M

Accumulated GMV on
Lu's WhatsApp

@ B h h A
{ 15:319 wl T E® \‘
M -‘ Rua Joao Carlos Stein, 1110 @
’ a L) Buscar com a Lu a I
@
\§ (o]
Search Like a human sales 100% in-app Order tracking and
comprehension associate, payments via Pix or after-sales support
across context, recommending credit card directly within the same
audio, and images items contextualized on WhatsApp conversational flow |3 v a0
by conversation s Grms Gl G G
history, SearCheS' ato Ofertas que vocé vai amar
and preferences

Cannes
Lion

Bronze
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New Magalu App Experience
Al-Powered Features with Lu

Ola, Rafael Rua Bento Goncalves, Sao Paulo @

£ magau Vocé ja pode comprar com o Carné
{ pay Digital MagaluPay

ey T,

Eletro Mbveis Portateis  Utilidades  Celulares

SO HOJE MESMO

N A / b ’ Guarda Roupa
™ i i Casal Braga
cg\ |

BLACK DAS BLACK

OFER AS Quz NAO VOLYAN

D ILACK FI‘(IDAV

A maior tela em um iPhone,
Fina e dobravel.

RS 830,00
23 RS 10 OF|

RS 68,20



The first Brazilian Cloud with global scale and a unique value proposition

+2.3000Iients, from 1 Ox GrOWth

startups to large enterprises Magalu Cloud's revenue
+35% vs 2Q26 from external clients since
#5erasa experian the beginning of 2025
MOgoLu
CLOUD @

Launch of MGC Al Hub: qutnership with
Alibaba Cloud to expand

the generative Al offering
in Brazil

an Al model marketplace, already

reducing costs for more than 60 clients




HIGHLIGHTS .. |
Y Maga,_ u ——

Sm o
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of 3Q26

Million Adjusted EBITDA

Billion in Gross Revenue (7.9% margin)

Physical Stores Sales Growth

(9.5% in same-store sales) Million Adjusted Net Result

Gross Margin Billion Total Cash
(31,5% in 3Q25) (RS0.5 billion Net Cash)



Quarterly EBITDA margin evolution: rigorous financial and operational discipline

reflected in the consistency of our margins

Adjusted EBITDA
[% of Net Revenue; Million RS]

Gross margin increase with higher

contribution from financial services

7.9% s 7.9%
Ui 7.8% 8.0%

________ Market share and profitability gains in

- physical stores

SG&A control and expense dilution

= Profitability at Luizacred and
=2 MagaluPay

3Q25 4Q25 1Q25 2Q26 3Q26



Adjusted EBITDA margin breakdown in 3Q26

0.1% 0.5% 0.1% 0.0%
.......... 1% .
............... s _ T I g
0.6%
31.6%

31.5% 2

7.9% 7.3% 7.9% 7.9%
—_
24.2% 23.7%
3025 o 3026
Gross Margin margin Margin

3Q25 Gross SG&A Provision for Equity Others 3Q26

Adjusted Margin Loan Losses Income Adjusted



Working capital improvement and significant reduction in

financial expenses

Adjusted Wor Adjusted Net Financial Expenses (milion rS)

+R$0.4 bi
3.9 \ CDI 45.0% 15.0% 14.9% 14.4% 13.7%
: 2.4 B a0
2.3 2.3 e
yX)
5.1% 6.2% 6.4%
5.4%
...................................................................................... 5.4%
Sep-25 Dec-25 Mar-25 Jun-26 Sep-26
Liabilities - Short-term operating assets 572 560 572
488 483
Inventory and suppliers balance (iliion rS)
11.5 3Q25 4Q25 1Q26 2Q26 3Q26
10.0 10.5
9.7
. Adjusted Net Financial Expenses %Net Revenue
S 7.6 -
Working Capital Improvement Financial Expenses
--------------------------------------------------- Reduction in inventories and Reduction in the SELIC rate, gross debt,
Sep-25 Dec-25 Mar-25 Jun-26 Sep-26 accounts receivable balance and receivables discounting expenses

Inventory I Suppliers I Agreements




Total Cash of R$5.7 billion in Sep/26

Operating Cash Flow of R$0.3 billion in 3Q26

Quarterly Cash Flow

(Billion R$) Receivables Cash
2 N
I Cash Flow influenced by the prepayment of :

: R$300 million to suppliers using own cash

T e e e e

5 8 0.3

........ __ U S.7

0.2 0 1
0.2 0 0.1
4.0 3.6
1.8 2.0
Adjusted Final Operational Capex and Leasing BNDES Interest Adjusted Final

Cash Cash Flow Luizacred Funding Cash

jun/26 Sep/26



We ended 3Q26 with a total cash position of R$5.7 billion and an

adjusted net cash of RS0.5 billion.

Cash and Debt (Billion RS)
5.7

Net
0.5 Cash
3.6
Gross
21 Debt
Final Adjusted Cash Adjusted Net Cash
30/09/2026 30/09/2026
Receivables Cash — Gross Debt
Net Cash (Billion RS)
0.8 0.8

os w .....

Adjusted Net Cash Credit Time Net Cash + Ngt Credit
30/09/2026 Portfolio Deposits Portfolio
30/09/2026

Gross Debt (Billion RS)

5.9
5.2

4.1

D —

Sep/25 Sep/26 *Oct/26

*Capital structure optimization: payment of R$1.0 billion of the 10th debenture
issuance in October

Debt Schedule (Billion RS)

1.7

1.3

*2026 2027 2028 2029 2030 to 2036



Comprehensive regulatory framework to scale Mag a Lu p Oy

financial services at Magalu profitably

CONSORCIO

Magalu

LuizacreDp Magosy IF Maggoey Ip

Direct Consumer

Credit Portfolio (CDC)
(retail + SCFI)

R$2.2 bi

(+34% vs 3Q25)

Assets Under
Management (AUM)
3Q26

R$15.6bi

(+34% vs 3Q25)

Credit Card Portfolio
3Q26

RS20 bi

(+1.6% vs 3Q25)

Digital Account,
Acquiring, and
Insurance

Net Income
LTM 3Q26

R$559 mi

(+40.2% vs LTM 3Q25)

Net Income
LTM 3Q26

R$78 mi

(+43.5% vs LTM 3Q25)

Net Income
LTM 3Q26

R$86mi

Net Income
LTM 3Q26

R$54mi



Luizacred Delinquency rates remain at historically low levels alongside

expanding profitability.

R 19.98i 5.6 wi 14.6% Adjusted Net Profit

Credit Portfolio Credit Cards Basel Ratio A1R
[1.5% growth vs Sep/25] [sep/26] [sep/26] [RS mllllon]

Percent of the Portfolio Overdue (%)

P 288
0%
7.3% 78
a3 254
68

2.6%

,6\2..4%
Sep-25 Sep-26 3Q25 3Q26 9M25 9IM26

BN NPL1590 I NPL>90 [ Coverage (%) Lucro Ajustado em IFRS



Consolidation of credit origination, acceleration in CDB funding, and

financial efficiency gains

RS 32 Mi

Net Income
[3Q26]

RS 464 wi

Funding and CDBs
[sep/26]

838 wi

Gross Credit Portfolio
[sep/26]

32%

Basel Ratio
[SCFl,sep/26]

Net Income
[RS million]

32
17

Magawupay

54

1Q26 2Q26 3Q26

9M26



Magawu

Bho\WhatsApp
=, domagaru

INVESTOR RELATIONS

RI@QMAGAZINELUIZA.COM.BR
MAGAZINELUIZA.COM.BR/RI

Statements contained in this document regarding business outlooks, projections of operating and financial results, and growth prospects for Magazine Luiza are forward-looking statements. As such, they are based exclusively on management's expectations
regarding the future of the business. These expectations substantially depend on required approvals and licenses for project validation, market conditions, the performance of the Brazilian economy, the industry, and international markets; therefore, they are subject to

change without prior notice. This document may include accounting and non-accounting data, such as operational and pro-forma financial figures, as well as projections based on the expectations of the Company's Management. Non-accounting data have not been
reviewed by the Company’s independent auditors.
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